Social and cultural origins of motivations to volunteer a comparison of university students in six countries by Hustinx, Lesley et al.
  
- 1 -
Social and cultural origins of motivation to volunteer: 








































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































 Total USA Canada Finland Belgium Japan China 
  Score Rank Score Rank Score Rank Score Rank Score Rank Score Rank Score Rank 
Separate items               
Important to help others  4,29 1 4,36 a,b 1 4,35 b 1 4,54 a 1 4,22 b, c 1 4,12 c 2 4,11 c 1 
Work for cause that is important  4,18 2 4,32 b 2 4,29 b 2 4,52 a 2 4,19 b 2 3,79 c 3 3,87 c 5 
Volunteering gives new perspective  3,95 3 4,01 b 4 4,05 b 3 3,99 b 4 3,46 c 4 4,40 a 1 3,90 b 4 
Volunteering makes one feel better  3,93 4 4,02 a 3 4,01 a 4 4,08 a 3 3,64 b 3 3,63 b 5 4,03 a 3 
Make new friends  3,60 5 3,37 c 11 3,50 b,c 9 3,50 b,c 6 3,53 b,c 5 3,67 b 4 4,04 a 2 
New contacts that help business career  3,54 6 3,58 a 8 3,75 a 7 3,24 b 8 3,19 b 10 3,61 a 6 3,70 a 6 
Learn more about the cause  3,52 7 3,63 a 7 3,72 a 8 3,76 a 5 3,42 b  7 3,38 b,c 7 3,21 c 8 
Put on CV for job application  3,50 8 3,65 b 6 3,89 a 5 3,10 d 10 3,33 c 8 2,90 d 8 3,59 b 7 
Put on CV for admission education  3,41 9 3,69 a 5 3,81 a 6 2,50 d 13 3,19 b 10 2,78 c 10 3,70 a 6 
Foot in door at paid employment place  3,29 10 3,54 b 9 3,81 a 6 2,99 c 11 3,15 c 11 2,46 d 12 3,19 c 9 
Influence close environment  3,21 11 3,39 a,b 10 3,22 b,c 10 3,13 c 9 3,52 a 6 2,30 d 13 3,21 b,c 8 
Friends volunteer  3,20 12 3,36 a 12 3,18 a,b 11 3,26 a,b 7 3,30 a 9 2,88 c 9 3,07 b,c 10 
Advised to do so  2,80 13 3,09 a  13 3,00 a,b 12 2,12 e 14 2,72 c 13 2,49 d 11 2,88 b,c 11 
Relieves guilt  2,66 14 2,83 a  15 2,80 a 14 2,55 b 12 2,88 a 12 1,99 c 15 2,51 b 12 
Good escape from own troubles 2,46 15 3,00 a 14 2,81 a 13 2,07 c 15 2,35 b 14 2,02 c 14 1,97 c 13 
Additive scales °               
ALT-VAL 3,97 1 4,08 a 1 4,09 a 1 4,18 a 1 3,79 b 1 3,86 b 1 3,82 b 1 
RÉSUMÉ 3,43 2 3,62 b 2 3,82 a 2 2,95 d 2 3,22 c 2 2,93 d 2 3,55 b 2 
SOCIAL-EGO 2,86 3 3,13 a 3 3,01 a,b 3 2,63 c 3 2,95 b 3 2,34 d 3 2,73 c 3 
° Additive scales recalculated to original 1-5 scal e (alt-val: range 5-25; résumé: range 4-20; social-ego: range 5-25) 








ALT-VAL RÉSUMÉ SOCIAL-EGO 
 Model 1 Model 2 Model 1 Model 2 Model 3 Model 1 Model 2 
Country (ref=USA)        
Canada .01 -.02 .08*** .05** - -.07*** -.08*** 
Finland .05** .05** -.23*** -.21*** - -.13*** -.13*** 
Belgium -.13*** -.12*** -.16*** -.18*** - -.09*** -.08*** 
Japan -.07*** -.05** -.22*** -.25*** - -.26*** -.27*** 
China -.17*** -.15*** -.03 -.06** - -.22*** -.23*** 
Signaling (ref=weak)  -     - 
Strong     .33***   
Moderate     .20***   
Control variables        
Gender (male=0, female=1)  .13***  .08*** .08***  -.02 
Age  .02  -.07*** -.08***  .00 
Household income 







Material values  .04*  .11*** .11***  .01 
Program (Business=1)  -.04**  .01 .02  -.03 
















Frequency (ref=episodic)        
Weekly  .07***  -.04* -.02  -.06*** 
Monthly  .04**  -.03 -.02  -.01 
R-Square .04 .07 .11 .14 .13 .07 .08 
N 3970 3438 4002 3488 3488 3952 3451 
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APPENDIX 1: Correlation table of variables 
 
 (1) (2) (3) (4) (5) (6) (7) (8) (9) (10) (11) (12) (13) (14) (15) (16) (17) (18) (19) (20) (21) 
(1) (4085)                     
(2) -.279 (4085)                    
(3) -.207 -.174 (4085)                   
(4) -.248 -.208 -.154 (4085)                  
(5) -.193 -.162 -.120 -.144 (4085)                 
(6) -.280 -.235 -.174 -.208 -.162 (4085)                
(7) .080 .078 .105 -.093 -.027 -.142 (3971)               
(8) .114 .197 -.185 -.100 -.179 .060 .273 (4003)              
(9) .179 .065 -.035 .035 -.183 -.122 .178 .266 (3953)             
(10) .652 .547 -.318 -.380 -.296 -.429 .131 .253 .206 (4085)            
(11) -.442 -.371 .468 .560 .436 -.372 -.018 -.308 -.110 -.679 (4085)           
(12) -.280 -.235 -.174 -.208 -.162 1.00 -.142 .060 -.122 -.429 -.372 (4085)          
(13) -.027 .100 .103 -.055 -.033 -.076 .163 .082 -.010 .055 .006 -.076 (4013)         
(14) .174 .027 .169 -.160 -.112 -.121 .076 -.051 .042 .173 -.079 -.121 .020 (4002)        
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(15) .064 -.033 .024 .114 -.007 -.157 -.020 -.044 .051 .030 .098 -.157 -.050 -.023 (3925)       
(16) -.084 .030 -.025 -.017 -.078 .158 -.065 .030 -.023 -.050 -.078 .158 -.027 -.035 -.007 (3999)      
(17) .098 .338 -.129 -.142 -.123 -.115 .059 .125 .096 .352 -.268 -.115 .025 -.166 .068 -.010 (4052)     
(18) -.030 .038 .024 -.108 -.070 .130 .005 .060 .006 .004 -.109 .130 .007 -.002 -.064 .004 .232 (4030)    
(19) -.033 -.056 -.037 -.050 -.020 .184 -.069 .016 -.015 -.074 -.074 .184 -.035 -.046 -.066 .083 -.006 -.006 (4067)   
(20) .089 -.024 .054 -.046 -.074 -.019 .052 -.004 .032 .059 -.045 -.019 .008 .053 .028 -.050 .012 .012 -.451 (4067)  
(21) .007 .103 -.009 .129 -.105 -.143 .071 -.019 -.012 .087 .026 -.143 .071 .038 .059 -.053 .028 .028 -.557 -.191 (4067) 
(1) USA; (2) Canada; (3) Finland; (4) Belgium; (5) Japan; (6) China; (7) ALT-VAL; (8) RESUME; (9) SOCIAL-EGO; (10) Signaling High; (11) Signaling Low (12) Signaling Moderate; (13) Gender; (14) Age; (15) Family income 
(high); (16) Business program; (17) Volunteer requirements High School; (18) Volunteer requirements University; (19) Frequency volunteering (Episodic); (20) Frequency volunteering (Monthly); (21) Frequency volunteering 
(Weekly) 
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